
hat made you start Get Decked?
Get Decked was a headline in an
advertisement we first ran in 1985.
It became our name a few months

later.

What were your visions in 1985 and how
have you met them or even surpassed
those visions?
In 1985, we wanted to build a deck business
and be known as the best. Forty years later
we have over 25 “Best Deck Builder” awards
under our tool belts. We are blessed. 

In what different ways have you grown
Get Decked over the past 40 years?
We have evolved. Materials, tools—both
have become more sophisticated. And our
crew has become bigger and better, with the
perfect combination of young and old. 

What do you see as the biggest accom-
plishment since your start in 1985?

Being able to go to work every day with my
wife and children. 

What products/services do you currently 
offer that you think a homeowner values
the most?
Homeowners value honesty and affordabili-
ty—we offer both. You don’t last 40 years

without the pair.

Where do you expect to go in the next 15
years? In what ways do you expect to 
continue to grow?
In the next 15 years I see Get Decked con-
tinuing on a dream my wife and I had 40
years ago.
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